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Profile

I am a creatively minded, experienced Marketing Officer with a passion for advertising and design. Integrated project management and campaign management have been at the heart of my career to date, working in agency environments across many sectors, including telecoms, banking and finance, insurance, charities, and health and beauty accounts. I have managed multiple workstreams across online and offline channels; planning and budgeting, resourcing, and managing stakeholders and suppliers. Committed to my personal training and development, I have built on digital project management skills by undertaking an intensive 14-week digital marketing bootcamp, achieving a high standard of work in producing reels, my own website, social media posts, posters and marketing strategy presentations. I am a hands-on communications and marketing officer, please see my website for a more in-depth resume (link as below).

Key Skills
· Client-facing, delivery-focused, proactive self-starter
· Project management software experience (Trello, LeanKit, Google Sheets, Jira)
· Marketing Master’s with Distinction 
· Use of Canva design software, and creator tools such as CapCut and wix
· Hubspot experience for social media and email broadcast
· Super organised, multi-tasker
· Initiative and drive to contribute to team goals
· Excellent content creation and copywriting skills
· Creative judgment and evaluation skills
· Keen eye for detail, proofreading and editing
· Proven leadership and mentoring skills
· Driving projects through stakeholder management 
· Calm logic in fast-paced environments
Career History
Career Break/Training Jun 2023 – Present

Project managing renovation of a property whilst undertaking vocational training as below.

Digital Marketing Bootcamp (Level 3), The Skills Network (July 2024 – October 2024)

I completed marketing training provided by The Skills Network. This 14-week course has provided training in creator tools such as Canva, CapCut and wix. I’ve created my own reels for broadcast on my YouTube channel, responding to briefs from Mossley Hill Tennis Club and Dogs Trust, as well as short reels charting my progress on the course. The training provided an opportunity to get creative and design presentations in Canva, creating strategies for an anti-vape campaign and sustainability brand, method. My digital marketing portfolio acts as a repository for multiple course outputs: https://wendyannpembertonm.wixsite.com/mysite


Transport for London Print & Distribution Executive (freelance/FTC 4 years)

Managed creative and print production for LU, LO and Bus modes. Commissioned print for Marketing and TfL departments, up to station re-brands. Directed print management co., writing specifications for print jobs and evaluating tenders, managing jobs through to delivery with roster suppliers, managing costs and timings. Project managed jobs with stakeholders to achieve timely artwork supply and proof approvals taking jobs through to delivery to tight deadlines, including ad hoc media space fulfillment. Outputs: OOH posters across modes of transport, direct mail, tube panels, bus panels, bus wraps, taxi stickers, pocket tube maps, tube map panels, merchandise, baby on board badges, outdoor banners, printed collateral for the rail station network, event commissions, e.g. Transforming Oxford Street, Santander Cycle Scheme outputs. Worked closely with rostered printers and contracted distribution suppliers Mitie and CDL to distribute print materials across the network.

Ogilvy One Senior Producer, key clients Amex, BUPA, BT (7 1/2 years)

Client-facing integrated Senior Producer on American Express account, scoping, estimating and reconciling resource spend. Managed Creative, print roster and paper merchants to produce high-end direct mail. Commissioned art-buying and retouching requirements. Owned timing plans to deliver to global markets. Managed UK-based activity for Amex partners. Managed creative production for Bupa strategic direct mail, digital mailings & Direct Response TV. As Head of BT Consumer Production (4 years), project managed offline and online communications. Managed creative process, from concepting, design, copy writing, artwork, printing (including specifications), through to distribution. 


Metfriendly Campaign Manager 

Managed the planning and execution of integrated marketing campaigns across annual direct mail programme, ATL print advertising, social media and email for the 2023 AGM (curating and creating content), and materials for the 2023 Summer Party and Hendon police recruitment days. Copywriting of emails, social media posts and printed collateral as well as editing and proofing materials ahead of print or broadcast, using strong communication skills. Management of campaign timelines, coordinating creative and compliance approvals with key stakeholders, meeting deadlines despite internal delays.
Supplier management of printers and designers, monitoring stock levels and budgets, building and maintaining strong relationships and mutual trust to achieve launch dates.
Craft McCann Senior Print Producer, Mastercard (freelance)
Project managed creative and technical production of over 200 static digital banners (masters and adapts) for EU/AUS, UK/USA and LATAC across Awareness, Educational and Merchant routes. Directed daily tasks in stand-ups, prioritising workload of dedicated digital designer and retoucher. Liaison with Madrid hub in creation of dynamic digital banners, managing output and timings.

The & Partnership Account Director, NatWest (freelance) 

Lead conduit between Client and agency in The&Studio tribe working collaboratively in multi-disciplinary scrums with Clients and creatives on successful launch of 'Switcher' account campaign. Campaign management, encompassing kick-off meetings, writing reverse brief, creation of timings, deliverables list, production and supplier bookings.

UK Health Security Agency (UKHSA) Programme Manager (freelance) 
First point of contact for new creative briefs, triaged through Head of Brand & Content and Creative Director to sense check brief, scope and allocate content lead and creative resource. Managed multiple project schedules from brief to delivery, tracking and monitoring deadlines. Kept asset libraries updated and organised in Sharepoint, creating project folders and saving documentation on server. Compiled weekly Brand & Creative PPT deck showcasing completed and wip projects, demonstrating what the team had achieved each week especially in the thick of the pandemic when communication demands were high. 

Rapp Senior Project Manager TV Licensing (freelance) 

Programme management and delivery of campaign requirements. End to end management of assigned projects, providing business with status updates, ensuring successful delivery to deadlines and commercials. 

Unilever Artwork Production Specialist (freelance) 

Managed creation and approval of Dove brand packaging artwork, initiating and managing projects using bespoke artwork management system. Worked within a multi-functional, multinational project team - Marketing, R&D, Supply Chain, Quality, 
e-Commerce to provide master design files and pack content. Partnered with print management and design agencies.


References
Available on request
